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The Sinus Social Environments in Germany 2011 
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Social 
Environments 2005 T 2007 T 2011 T 

      

Conservative 5%   3,4%   10%   

East German 
Nostalgics 6%   4,5%     

Traditionalists 14% 25% 7,2% 15,1% 15% 25% 

Bourgois 16%   16,0%   14%   

Consumer-
Materialist 11% 27% 12,6% 28,6% 9% 23% 

Established 10%   10,8%     

Liberal-Intellelect. 2011     7%   

Postmaterialist 10%   11,0%     

Social-ecological 2011     7%   

Performer 9%   12,3%   7%   

Adaptive-pragm.  2011 29%   34,1% 9% 30% 

Experiments 8%   9,5%     

Expeditiants 2011     6%   

Hedonist 11% 19% 12,4% 21,9% 15% 15% 
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