THE FRAGMENTED MARKET |

Collected and edited by Prof. Frank Sander © 2011

Please respect the copyright of the designs and photos
published in this report. Copying without the permission
of the designer/manufactureris illegal.

ADFIAP

¢ SANDERDESIGN @



THE FRAGMENTED MARKET

High Class

Middle of
the
Midddle
Class
+
Higher Low
Class

Low Class

Sozhale
Lage

Grund
onentierung

Etablierte
10% Postmaterialist Modern performer s.e.
: ostmaterialistics s.e. .8 ,
Sinus Al12 . SINuUS
Konservative Snus B12 Cl2
- 5% Postmaterielle Moderne
Conservatives 10%: Performer
0%y
Smnus B2
1 . Burgerfiche Mitte
SINus 16% Experimentalists
AB2 LN Bourgoie s.e. Sinus C?
Sinus A?23 Nostolgische l.-xponmec:llalmcn
Traditions 6%
verwurzelte East German
14% Nostalgics
Traditionalists
Sinus BC3
Sinus B3 Hedoaiston
Konsum-Materialisten Heclign.i;ts.

Traditional Values
Obliged to duty
Law and order

The Sinus Social Environments 05

Established s.e.
Sinus Bl

119
Consumer-Materialists.

3"
h U0

— »

Modernisation
Individualisation
Self-Realization
Pleasure

New Orientation
Multi-Options
Enjoying experiments
Life in Paradoxia

SANDERDESIGN @




THE FRAGMENTED MARKET
Die Sinus-Milieus®™ in Deutschland 2007
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The Sinus Social Environments in Germany 2011
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Social
Environments 2005 2007 2011
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East German
Nostalgics 6% 4,5%
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Established 10% 10,8%

Liberal-Intellelect. 2011 7%
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